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Global Attraction Secrets

The 3 Keys to Attract Ideal Clients and Impact Thousands Globally

Speaker: Francine Beleyi, Digital & Change Strategist | Personal Branding




Why is it So

* One of the key challenges of business owners

* How do | make sure | have people knocking at my door
rather than chasing them all the time?

 What if there were a way to ensure the right kind of
clients came to you consistently?
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My Mission

| am on a mission to help purpose-driven business leaders to position
themselves as an authority in their field, easily attract their ideal clients
and impact thousands of people globally.
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From Corporate to Entrepreneur
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Empowering Purpose-driven Business Leaders

To Position Themselves as an Authority in Their Field,
Attract Their Ideal Clients & Impact thousands Globally.

Drean Acltl mba.
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BECOME A RECOGNISED EXPERT ATTRACT YOUR IDEAL CLIENTS IMPACT THOUSANDS GLOBALLY

www.FrancineBeleyi.com | @FrancineBeleyi



Why | Am So Passionate About What | Do
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What you are going to Learn

The 3 Keys to Position yourself as an
authority in your Industry, Attract Ideal
Clients and Impact Thousands Globally
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Creating a Purposeful Brand

Those willing to take care and
inspire their clients with a new
sense of possibility are winning.

The fastest way to achieve that

IS by creating a Purposeful
Brand.
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" How Are you Positioning Now & For The Future?

* How are you positioning your
business now and for the
future?

* How are you making sure that
you, the founder and your biz
stand out in the middle of all
this noise and chaos?
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The 3 Keys to Attract Ideal
Clients and Impact
Thousands Globally




Visible



How Do You Get Visible?

The fastest way to build your visibility: 5 key areas
1. Own site with your domain name

[yourname.com] [productname.com] [companyname.com]

Example:
* francinebeleyi.com  Prancine

* personalbrandinginthedigitalage.com
* nucleusofchange.com nucleus of change
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How Do You Get Visible?

2. Social media

Pick a primary channel + 2 secondaries

* LinkedIn

* Facebook
* Twitter

* |[nstagram
* Pinterest

e TikTok
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How Do You Get Visible?

3. Content for SEO & build community around that content

* Blog

* Podcast

* Webcast live (Linkedln live, Facebook live, Instagram live...)
* Books/ eBooks

* Quizzes — YEANICC Test

e Calculator

* Etc.
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How Do You Get Visible?

4. OPA (Other People’s Audience)

* 100 dream list: Be visible to
them by engaging with their
content & provide value

* Influencers marketing: Amplify
your voice

* Partners: promote your content,
affiliates, brand partnership
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How Do You Get Visible?

5. Paid advertising: Pay to play
* Facebook ad

* Google ad

* |G ad

* etc

Works only when you have proven your concept
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DECENT WORK AND
ECONOMIC GROWTH

Key #2
Have a

Defined
Purpose




When You Don’t Have A Clearly Defined Purpose

* You lose sight of why you do what you do
* You lose steam and abandon when things get hard

* You tend to compare your results with others rather than
focussing on your own path

“People who have a strong sense of purpose tend to be more resilient
and exhibit better recovery from negative events.” Mckinsey
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My Purpose

* | am passionate about empowering the Next Generation of
Leaders to be leading voice in their industry & make a
difference in the lives of others.

* My work contributes towards the SDG 8 Decent Work &

Economic Growth for all. Through:
* Digital Literacy
* Women empowerment
 Africa Rebranding/Innovation
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Finding Your lkigai

What |
you love

= S
ikigai

llIT'

ikigai is the
Japanese concept
of “a reason for
being.” Everyone
has an ikigai. To
find it requires a
journey of self

discovery. But the
search is worth it.

YOU ¢an be

Your ikigai is the :
paid for

meaning to your life.
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What is Your Purpose?

“When do you feel most alive?”
* Find your ikigai

* Take the Purpose Test linked to the SDG goals
https://bit.ly/35UmT1n

* Sharing your purpose with others build accountability. It also
helps other people to share theirs and live it.
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The 3 Attributes of An Impactful Message

1. Your Message has to be Crystal Clear

* Easy to understand with no ambiguity; and succinct so that anybody
can repeat it

* Messages that connect are simple and clear

* Even stating the obvious makes you sound clearer. Don’t be clever, be
clear

E.g. Rather than saying: ‘we help you skyrocket your business’ say
instead ‘We help you to optimise your taxes and save money in your
business’.
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The 3 Attributes of An Impactful Message

2. It has to address the customer core frustration

* Your message is not about you or your process. No one cares about
your process! | admit | made that mistake too.

* You should state the transformation your client gets when they
engage with you.

* How much their life will be much better after they’ve done business
with you.
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Formula To Craft A Winning Message

Formula My Example

| help (your market) | help [purpose-driven entrepreneurs]
who struggle with (biggest who struggle [to attract their ideal
problem) clients]

When they work with me,
they (outcome) and
(outcome)

When they work with me, they [find a
clear profound message that positions
them as an authority in their field],
[easily attract their ideal clients] and
[impact 1000’s of people globally].
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Your Turn: Craft Your Killer Message

® [ NElPp (YOUT MATKEL) vovei ettt et et e et e
e who struggle with (biggest problem) ...,

 When they work with me, they (outcome) and (outcome) .......ccceeeeveennnnneene.
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The 3 Attributes of An Impactful Message

3. It has to be repeated consistently

* Once you’ve nailed your message, it has to be repeated consistently
across all your customers touchpoints: email, website, social media,
your store, your car, marketing materials...

* Don’t change it or be creative!
* Get all your team members to know it and say it all the time

* Marketing is an exercise of repetition and memorisation — your ideal
client has to have you in mind when they think about the problem you
solve
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The 3 Keys for Global Attraction: Recap

©

Be Visible

Defined
Purpose

Clear
Message
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* Don’t compare yourself to others and try to
compete with them.

* Look at what your competition is doing but
find your own point of difference.

« Comparison is the fastest robber of our destiny |
» Keep focus on your own path and pace. |

* Take the long-term approach, do the work, be
consistent. You’ll get there!

www.FrancineBeleyi.com | @FrancineBeleyi



Are You ?

e

* Are you ready to do the
these 3 keys for global
practice?

field, attract your ideal clients
impact thousands globally?




Connect with Me
* LinkedIn: Linkedin.com/in/francinebeleyi

* Facebook: FrancineBeleyiPage

* Instagram: @FrancineBeleyi
 Twitter: @FrancineBeleyi

Request a Free mini-brand audit call:
www.FrancineBeleyi.com/audit
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